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As you read, consider the following questions:

How many college football coaches were paid more than $1 million in 2000, according to1.
Eitzen?
How much profit did Georgetown University make as a result of Patrick Ewing's four years2.
of basketball play at the school in the early 1980s, in Eitzen's view?

The governing body of big-time college sports, the NCAA [National Collegiate Athletic Association], is
caught in a huge contradiction—trying to reconcile a multibillion-dollar industry while claiming it is
really an amateur activity. That it is a huge moneymaking industry is beyond dispute.

The major conferences have an eight-year package (ending in 2006) worth $930,000,000
with ABC to televise the Bowl Championship Series (BCS) at the conclusion of the regular
football season. Each team playing in a BCS game currently receives about $13,000,000
and, under the terms of the new contract, will receive around $17,000,000 in the final years
of the agreement. Since the teams share these monies with their conference members, the
62 schools involved will divide approximately $116,000,000 in payouts annually.
The NCAA has signed a $6,200,000,000, 11-year deal giving CBS the rights to televise its
men's basketball championship. (That's $545,000,000 a year, up from the $216,000,000
annually with the current arrangement that expires after the 2002 tournament.) The NCAA
also makes money from advertising and gate receipts for this tournament. To enhance gate
receipts, the finals are always scheduled in huge arenas with seating capacities of at least
30,000, rather than normal basketball-sized venues.
Universities sell sponsorships to various enterprises for advertising. The athletic department
of the University of Colorado, for example, has 50 corporate sponsors. The major one is
Coors Brewing Co., which has a $300,000 advertising package for scoreboard, radio, and
TV advertising, plus a sign on the mascot's trailer. The school also named its basketball
arena the Coors Event Center in return for a $5,000,000 donation.
Nine football coaches will be paid at least $1,000,000 in overall compensation in 2000....

Obviously, big-time athletic programs are commercial enterprises. The irony is that, while sports
events generate millions for each school, the workers are not paid. Economist Andrew Zimbalist has
written that "Big-time intercollegiate athletics is a unique industry. No other industry in the United
States manages not to pay its principal producers a wage or a salary." The universities and the NCAA
claim their athletes in big-time sports programs are amateurs and, despite the money generated, the
NCAA and its member schools are amateur organizations promoting an educational mission. This
amateur status is vitally important to the plantation owners in two regards. First, by not paying the
athletes what they are worth, the schools' expenses are minimized, thus making the enterprises more
profitable. Second, since athletic departments and the NCAA are considered part of the educational
mission, they do not pay taxes on their millions from television, sponsorships, licensing, the sale of sky
boxes and season tickets, and gate receipts. Moreover, contributions by individuals and corporations
to athletic departments are tax-deductible.

The Injustice of Amateurism
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To keep big-time college sports "amateur," the NCAA has devised a number of roles that eliminate all
economic benefits to the athletes: They may receive only educational benefits (i.e., room, board,
tuition, fees, and books); cannot sign with an agent and retain eligibility; cannot do commercials;
cannot receive meals, clothing, transportation, or other gifts by individuals other than family members;
and their relatives cannot receive gifts of travel to attend games or other forms of remuneration.

These rules reek with injustice. Athletes can make money for others, but not for themselves. Their
coaches have agents, as may students engaged in other extracurricular activities, but the athletes
cannot. Athletes are forbidden to engage in advertising, but their coaches are permitted to endorse
products for generous compensation. Corporate advertisements are displayed in the arenas where
they play, but with no payoff to the athletes. The shoes and equipment worn by the athletes bear very
visible corporate logos, for which the schools are compensated handsomely. The athletes make public
appearances for their schools and their photographs are used to publicize the athletic department and
sell tickets, but they cannot benefit. The schools sell memorabilia and paraphernalia that incorporate
the athletes' likenesses, yet only the schools pocket the royalties. The athletes cannot receive gifts,
but coaches and other athletic department personnel receive the free use of automobiles, country club
memberships, housing subsidies, etc.

Most significantly, coaches receive huge deals from shoe companies (e.g., Duke University basketball
coach Mike Krzyzewski has a 15-year shoe endorsement deal with Adidas, including a $1,000,000
bonus plus $375,000 annually), while the players are limited to wearing that corporation's shoes and
apparel. An open market operates when it comes to revenue for coaches, resulting in huge pay
packages for the top names, but not so for star players. When a coach is fired or resigns, he often
receives a "golden parachute," which sometimes is in the multimillion-dollar category, while players
who leave a program early receive nothing but vilification for being disloyal. When a team is invited to
a bowl game, it means an extra month of practice for the athletes, while head coaches, depending on
the bowl venue, receive generous bonuses. A university entourage of administrators and their spouses
accompany the team to the bowl game with all expenses paid, while the parents and spouses of the
athletes have to pay their own way.

As an extreme example, an analysis of the economic impact of basketball star Patrick Ewing to
Georgetown University during his four years there in the early 1980s shows that he brought more than
$12,000,000 to the school (a tripling of attendance, increased television revenues, and qualifying for
the NCAA tournament each year). Meanwhile, the cost to Georgetown for Ewing's services totaled
$48,600—providing a tidy profit of $11,951,400 for the university. A study by an economist almost a
decade ago found that top-level college football players at that time generated a net gain (subtracting
room, board, tuition, and books) of more than $2,000,000 over a four-year period.

What exactly are the wages of average college athletes in the major sports? The answer is a bit
complicated since those who do not graduate have not taken advantage of their tuition, so they have
played only for their room and board. Moreover, there is a significant difference in tuition costs
between state and private universities. Economist Richard G. Sheehan has calculated the hourly wage
of big-time college players taking these considerations into account and assuming a workload of 1,000
hours per year. The best pay received, he found, occurred at private schools with high graduation
rates for the athletes; the lowest, at state schools with low graduation rates. Duke, for instance, paid
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an equivalent of $20.37 an hour for its football players, compared to the University of Texas-El Paso's
$3.51. The median wage at all big-time schools was $6.82 an hour for basketball players and $7.69 an
hour for football players....

Dismal Graduation Rates
Since most college athletes never play at the professional level, the attainment of a college degree is a
crucial determinant for their upward mobility, and thus a rationale for tolerating the unjust plantation
system. Yet, graduation from college, while not the long shot of becoming a professional athlete, is
also a bad bet.

A 1999 report compiled by the NCAA examined Division I athletes who enrolled in 1992-93 to
determine how many had graduated after six years. (Athletes who left school in good academic
standing were not counted in the results.) The data show that, while the overall graduation rate for all
male students was 54%, for football players it was 50% (60% for whites and 42% for blacks) and 41%
for male basketball players (53% for whites and 33% for blacks). While some programs are exemplary
(Duke graduated 92% of its football players and Stanford University graduated 100% of its men's
basketball players over the six-year period), others are not. According to Emerge magazine, 38
Division I basketball teams did not graduate a single black player in 1998. From 1995 to 1999, Ohio
State graduated 100% of its female basketball players, but just 31% of its male basketball players. The
1999 men's basketball NCAA Division I champion, the University of Connecticut, managed to graduate
a mere 29% of its team members between 1994 and 1997.

There are several reasons for the relatively low graduation rates for big-time college athletes.
Compared to nonathletes, they are less prepared for college. On average, they enter in the bottom
quarter of the freshman class (based on SAT scores). Football and men's basketball players in big-
time sports programs are more than six times as likely as other students to receive special treatment
in the admissions process—that is, they are admitted below the standard requirements for their
universities. Second, athletes spend 30-40 hours a week on their sport, which is demanding, as well
as physically and mentally fatiguing. Third, an anti-intellectual atmosphere is common within the jock
subculture. Finally, some athletes attend college not for the education, but because they believe it will
lead to a professional career. In this regard, former Iowa State University football coach Jim Walden
has said, "Not more than 20% of the football players go to college for an education."

Not only do typical athletes in big-time sports enter at an academic disadvantage, they often encounter
a diluted educational experience while attending their schools. Coaches, under the intense pressure to
win, tend to diminish the student side of their athletes by counseling them to take easy courses,
choose easy majors, and enroll in courses given by faculty members friendly to the athletic
department. Some of the more unscrupulous have altered transcripts, given athletes answers to
exams, staged phantom courses, and hired surrogate test takers. In one well-publicized case of
academic fraud, a tutor for the University of Minnesota athletic department wrote more than 400
papers for basketball players over five years. Even with that help, just 23% of the players recruited
since 1986 to play basketball at that university have graduated, the worst rate of any Big Ten
basketball team during that period....
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Changing the System
The obvious starting point for changing the system is to pay athletes in the revenue-producing sports
fair compensation for the revenues they generate. Athletes should receive a monthly stipend for living
expenses, insurance coverage, and paid trips home during holidays and for family emergencies.
Media basketball commentator Dick Vitale suggests a modest plan to make the system somewhat
fairer. He says that the NCAA should invest $1,000,000,000 of the $6,200,000,000 it will receive to
broadcast the NCAA men's basketball tournament and pay the athletes $250 a month. Sports
Illustrated writer E.M. Swift responded: "Is Vitale right on the money? You make the call. For now, as
the NCAA continues to treat its athletes with supercilious contempt while reaping GNP-sized windfalls
from their labor, you can at least say this for scholarship athletes: They're getting a free education in
no-holds-barred capitalism."

The time has come to end the pretense that players in big-time college sports are amateurs. They are
paid through a scholarship, far from a just or living wage in this world of big-time sports megabucks.

Further Readings
Books

David L. Andrews, ed. Michael Jordan, Inc.: Corporate Sport, Media Culture, and Late Modern
America. Albany: State University of New York Press, 2001.

Jeff Benedict. Public Heroes, Private Felons: Athletes and Crimes Against Women. Boston:
Northeastern University Press, 1997.

Richard O. Davies. America's Obsession: Sports and Society Since 1945. New York: Harcourt
Brace College, 1994.

Richard O. Davies and Richard G. Abram. Betting the Line: Sports Wagering in American Life.
Columbus: Ohio State University Press, 2001.

Robert Elias, ed. Baseball and the American Dream: Race, Class, Gender, and the National
Pastime. Armonk, NY: M.E. Sharpe, 2001.

Jon Entine. Taboo: Why Black Athletes Dominate Sports and Why We're Afraid to Talk About It.
New York: Public Affairs, 2000.

Jessica Gavora. Tilting the Playing Field: School, Sports, Sex, and Title IX. San Francisco:
Encounter Books, 2002.

John R. Gerdy. Sports: The All-American Addiction. Jackson: University of Mississippi Press, 2002.

John Hoberman. Darwin's Athletes: How Sport Has Damaged Black America and Preserved the
Myth of Race. Boston: Houghton-Mifflin, 1997.

Richard E. Lapchick. Smashing Barriers: Race and Sport in the New Millennium. Lanham, MD:
Madison Books, 2001.

Andy Miah. Genetically Modified Athletes: The Ethical Implications of Genetic Technologies in
Sport. New York: Routledge, 2004.

Shane Murphy. The Cheers and the Tears: A Healthy Alternative to the Dark Side of Youth Sports
Today. San Francisco: Jossey-Bass, 1999.

Mariah Burton Nelson. The Stronger Women Get, the More Men Love Football: Sexism and the

#


American Culture of Sports. New York: Harcourt Brace, 1994.

Dennis Perrin. American Fan: Sports Mania and the Culture That Feeds It. New York: Avon, 2000.

Douglas T. Putnam. Controversies of the Sports World. Westport, CT: Greenwood Press, 1999.

James Quirk and Rodney Fort. Hard Ball: The Abuse of Power in Pro Team Sports. Princeton, NJ:
Princeton University Press, 1999.

James L. Shulman and William G. Bowen. The Game of Life: College Sports and Educational
Values. Princeton, NJ: Princeton University Press, 2001.

Lissa Smith, ed. Nike Is a Goddess: The History of Women's Sports. New York: Atlantic Monthly
Press, 1998.

Murray Sperber. Beer and Circus: How Big-Time College Sports Is Crippling Undergraduate
Education. New York: Henry Holt, 2000.

Allen L. Stack and Ellen J. Staurowsky. College Athletes for Hire: The Evolution and Legacy of the
NCAA's Amateur Myth. Westport, CT: Praeger, 1998.

Paul Weiler. Leveling the Playing Field: How the Law Can Make Sports Better for Fans.
Cambridge, MA: Harvard University Press, 2000.

Periodicals
Black Issues in Higher Education. "New Game Plan," April 15, 1999.

Bill Brubaker. "Minimum Standard, Maximum Dispute: Freshman Eligibility Rule Has a
Controversial Past and Faces Uncertain Future," Washington Post, July 25, 1999.

James C. Dobson. "Gambling with the Future of College Sports," USA Today Magazine, May 2001.

Patrick Hruby. "All Bets Off," Insight on the News, November 20, 2000.

David Lagesse. "Troubleshooting," U.S. News & World Report, March 18, 2002.

David Meggyesy. "Athletes in Big-Time College Sport," Society, March/April 2000.

Stephen Moore. "Pointless: College Basketball Players Throw the Game. So What?" National
Review, December 21, 1998.

New Republic. "March Madness," March 29, 1999.

Ronal Roach. "Academics and Athletics," Black Issues in Higher Education, April 8, 2004.

Skip Rozen. "A Whole New Ball Game? The Push to Reform—and Scale Back—Collegiate
Athletics Is Gaining Yardage," Business Week, October 20, 2003.

William S. Saum. "Sports Gambling in College: Cracking Down on Illegal Betting," USA Today
Magazine, July 1999.

Welch Suggs. "Athletes' Graduation Rates Set a Record," Chronicle of Higher Education,
September 12, 2003.

Time. "Throwing the Game," September 25, 2000.

U.S. News & World Report. "Graduation Blues," March 18, 2002.

Arnie Wexler and Mark Isenberg. "Blowing the Whistle on Campus Gambling," Chronicle of Higher
Education, February 22, 2002.



Full Text: COPYRIGHT 2005 Gale, COPYRIGHT 2006 Gale.

Source Citation
Eitzen, D. Stanley. "College Athletes Should Be Paid." Sports and Athletes. Ed. James

D. Torr. San Diego: Greenhaven Press, 2005. Opposing Viewpoints. Rpt. from
"Slaves of Big-Time College Sports." USA Today Magazine Sept. 2000: 26. Opposi
ng Viewpoints in Context. Web. 3 Nov. 2015.

Document URL
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?fai
lOverType=&query=&prodId=OVIC&windowstate=normal&contentModules=
&display-query=&mode=view&displayGroupName=Viewpoints&limiter=&
currPage=&disableHighlighting=false&displayGroups=&sortBy=&searc
h_within_results=&p=OVIC&action=e&catId=&activityType=&scanI
d=&documentId=GALE%7CEJ3010233247&source=Bookmark&u=lom_umichdearb&
jsid=a9df44d0eece3a3b44d22fce1d6cf4ea

Gale Document Number: GALE|EJ3010233247

http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea
http://ic.galegroup.com/ic/ovic/ViewpointsDetailsPage/ViewpointsDetailsWindow?failOverType=&amp;query=&amp;prodId=OVIC&amp;windowstate=normal&amp;contentModules=&amp;display-query=&amp;mode=view&amp;displayGroupName=Viewpoints&amp;limiter=&amp;currPage=&amp;disableHighlighting=false&amp;displayGroups=&amp;sortBy=&amp;search_within_results=&amp;p=OVIC&amp;action=e&amp;catId=&amp;activityType=&amp;scanId=&amp;documentId=GALE%7CEJ3010233247&amp;source=Bookmark&amp;u=lom_umichdearb&amp;jsid=a9df44d0eece3a3b44d22fce1d6cf4ea

